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The 1&A AIDE team is dedicated to enabling improved decision-making at Novartis by leveraging data and advanced analytics capabilities to generate actionable
insights that drive business growth. We support collaboration with the US business, bringing insights and challenging ideas to empower smarter, data-driven decision-
making.

The role will lead the AIDE Integrated Field Excellence team across all TAs and will deliver advanced analytics, insights, planning, and thought leadership that enables
shaping of field targeting strategy and operations, field GTM strategy, field design recommendations, field territory alignments, and NBA recommendations for CRM, for
Novartis’s US field forces, including Commercial, NPS, Medical, and TLL. The role will collaborate closely with 1&A EH colleagues, field leaders across functions, I1&A
ISG organization, I&A Decision Intelligence group, Veeva CRM and field operations to enable seamless execution of I1&A and field objectives.

About the Role

Director, Field Targeting & GTM

Location — Hyderabad #LI Hybrid

Major Accountabilities:

Collaborate closely with the East Hanover team in a high-accountability model, ensuring delivery against expected outcomes and driving joint business impact.

Strengthen ways of working and operational efficiency between East Hanover and Hyderabad, while continuing to build COE capabilities, service offerings, and

delivery excellence.

« Foster a strong culture of collaboration, accountability, constructive challenge, innovation, excellence, continuous improvement, and knowledge sharing across

teams.

Support the maintenance and enhancement of HCP and account targeting strategy across Novartis field teams, ensuring alignment with broader organizational

priorities.

« Recommend priority accounts and HCPs for field engagement based on factors such as reimbursement trends, access positioning, network influence, historical

responsiveness, brand strategy, competitive dynamics, and local healthcare ecosystem insights.

Support call planning and field engagement design to balance field workload, address account and HCP-specific needs, and ensure adherence to compliance

guidelines.

Provide SME input on field go-to-market strategy, deployment best practices, field roles, jobs-to-be-done, sizing assumptions, and processes that drive field force

excellence.

« Support annual field force sizing in partnership with the GM organization, field leaders, I&A teams, and relevant stakeholders, leveraging external expertise and
competitive benchmarking where appropriate.

« Enable quarterly targeting and field NBA reviews with key stakeholders, while partnering with CRM, field operations, 1&A, and SPT to ensure successful
implementation and continuous improvement.

« Support development and deployment of Next Best Action models and decision-engine capabilities across marketing and field functions, including launch targeting

and field NBA planning ahead of disease education and product approval.

Minimum Requirements:

Education: Bachelor's degree in related field is required; Master of Science and/or MBA strongly preferred

Minimum 12 years of experience in analytics, decision science, or related roles, preferably in the pharmaceutical or healthcare sector

Ability to balance operational execution with high-level business thinking, supporting both day-to-day performance and long-term business goals

« Ability to work collaboratively with cross-functional teams, including sales, data Operations, and product development and drive business initiatives

Excellent communication skills, capable of effectively collaborating with senior leadership and aligning diverse teams

Proficiency in insight and hypothesis generation, data science, and primary and secondary research methodologies

Ability to thrive in a fast-paced, dynamic environment and adapt to changing business needs and priorities

Leadership skills:

« Lead, inspire, and develop a high-performing team through Associate Director and SM leaders, creating clear accountability for value, strategic decision making,
business impact, and quality of delivery.

« Own talent planning for the capability, including hiring, onboarding, objective setting, coaching, performance management, succession, career development,
engagement, and retention.

o Align business, analytics, data, Al, technology, and global delivery organizatiir[@



Build consulting and advisory capability of the team so that analytical outputs consistently translate into actionable business recommendations.

Create a culture of collaboration, constructive challenge, innovation, inclusion, continuous improvement, and accountability across Hyderabad and cross-functional
teams.

Resolve ambiguity, conflicts, and dependencies spanning capabilities or organizations.
Ensure disciplined execution against strategic priorities and measurable outcomes.

Support I1&A and AIDE leadership on cross-team talent priorities, organizational operations, capability planning, and site-level initiatives.

Success Measurements:

Delivery and adoption of recommended targeting strategy and operations outputs to the field teams (CE, NPS and Medical)

Quality and adoption of the field GTM advisory, sizing scenario options, and FTE benchmarking and advisory provided to the field LT (CE, NPS and Medical)
Enablement of field alignment operations and territory design through close collaboration with functional Ops teams

Cross-industry standards and assets adopted consistently across the Ops and ad hoc deliveries.

Cross-collaboration with the field alignment and CRM teams to enable seamless field Ops in downstream

US and HYD teams demonstrating shared ownership, common operating practices, and effective delivery.

Talent trained across capabilities to better manage surge demand, improve team’s unity across all delivery and enable a more comprehensive career progression
for HYD talent.

Required Skills:

Proven track record of performing or managing large teams focused on field targeting, GTM strategy and NBA Ops

Ability to inspire and guide cross-functional teams towards achieving strategic objectives

Experience in collaborating with the senior leadership to align field GTM and targeting with the broader business objectives
Strong understanding of the market dynamics, competitive landscape, and industry trends in pharmaceuticals

Exceptional communication and interpersonal skills, with the ability to effectively liaise between field teams and senior management. Demonstrated ability to foster
a culture of continuous improvement and data-driven decision-making

Proficiency in using advanced analytics tools and technologies
Deep understanding of Data Science techniques, hands-on experience of predictive modelling, foundational statistics
Deep understanding of field GTM workstreams including, GTM design, FTE sizing, field territory alignment and connection with downstream capabilities

Proficiency in data science tools and software, such as Python, PySpark, R, Databricks etc

Location: Hyderabad NKC | Hybrid | 3 days a week in office is mandatory.

Direct Reports: 5-8 Associates

Team size: 15+ Associates

Why Novartis: Helping people with disease and their families takes more than innovative science. It takes a community of smart, passionate people like you.
Collaborating, supporting and inspiring each other. Combining to achieve breakthroughs that change patients’ lives. Ready to create a brighter future together?
https://www.novartis.com/about/strategy/people-and-culture

Benefits and Rewards: Learn about all the ways we’ll help you thrive personally and professionally.
Read our handbook (PDF 30 MB)
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https://www.novartis.com/about/strategy/people-and-culture
https://www.novartis.com/sites/novartis_com/files/novartis-life-handbook.pdf
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Accessibility and accommodation

Novartis is committed to working with and providing reasonable accommodation to individuals with disabilities. If, because of a medical condition or disability, you need a
reasonable accommodation for any part of the recruitment process, or in order to perform the essential functions of a position, please send an e-mail to
diversityandincl.india@novartis.com and let us know the nature of your request and your contact information. Please include the job requisition number in your
message.
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